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PROGRAM NAME: Bachelor of Arts (Mass Communication, Economics and Political Science) 

COURSE NAME: INTRODUCTION TO COMMUNICATION AND JOURNALISM 
(Practical) 

COURSE cODE: MC193P 
YEAR/SEMESTER: 1/I 

HPW:4 
NO. OF CREDITS: 2 

COURSE TYPE: DSC Marks: 25 

COURSE OBJECTIVE: To acquaint the students understand the practical application of the Mass
Communication theories and, demonstration of models 

External Practicals: 25 Marks 
ldentify and analyze the theory applied in the given text 

Demonstration and submission of a replica of a Mass Communication model 
Articulation of a Picture essay 
Viva 

Exam Duration - 1Hour 
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COURSE NAME: MASS MEDIA IN INDIA (Practical) 
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COURSE TYPE: DSC NO. OF CREDITS: 2 
Marks: 25 

COURSE OBJECTIVE: To acquaint the students understand and analyze Mass Media in India 

External Practicals: 25 Marks 

Public Service Announcements 
Reviewing of a community radio station 

>Viva 

Exam Duration: 1 hour 
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Bhavan 
BHAVAN'S VIVEKANANDA COLLEGE 

OF SCIENCE, HUMANITIES AND COMMERCE 

SAINIKPURI, SECUNDERABAD-500 094 

(Accredited with A grade by NAAC) 

Autonomous College 

Department of Mass Communication 

PROGRAM NAME: Bachelor of Arts (Mass Communication, Economies and Political Science) 

COURSE NAME: FILM THEORY AND CRITICISM 

COURSE CODE: GE1 
YEAR/SEMESTER: IlI/VI 

HPW: 4 

COURSE TYPE: GE 
NO. OF CREDITS: 4 

COURSE OBJECTIVE: To understand the major works in film studies and film theory 

UNIT-WISE COURSE OBJECTIVES: 

COB1: To analyse the evolution of cinema over time. 

COB2: To interpret the various cinema movements happened across time 

COB3: To criticize and argue various film theories 
COB4: To interpret the connotations and denotations of the cinema 

COB5: To comment the works of the popular film directors in the world 

Unit-1: Brief History of Film 

Early history of cinema: Silent Cinema (1895-1930), The Rise of the studio systenm in 

Hollywood. Evolution of the language of Cinema. Origin, growth and development of cinema in 

India. 

Unit-2: Cinema Movements 
Soviet Montage Cinema, Gernman Expressionistic Cinema, Italian Neo-Realist Cinema, French 

New Wave Cinema, and Indian New Wave (Parallel/Art) Cinema. Film as art, film and society, 

film and development. 

Unit-3: Film Theories 
Classical Film theory: Formalism & Realism. Auteur theory, Realist film theory, Ideological film 

theory, feminist film theory, Psycho-analytical film theory, and Cognitive film theory. Types of 

film criticism. 
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Unit 4: Semiotics & Cinema 
Connotation and Denotations in the film. Semiotics of the Cinema. Feminism and Spectatorship. 

Visual pleasure and narrative cinema. Cinema as Eye- Look and Gaze. Film and Reality 

Unit 5: Film Directors and Film Bodies 
Akira Kurosawa, Alfred Hitchcock, Vittorio De Sica. Satyajith Ray. Mira Nair. Deepa Mehta. 

Nagaraj Manjule. Viacom Motion Pictures. 21 st Century Fox. Anime. K-Cinema. Banned Filmss 

in India. Queer Films. Writing Movie Reviews. NFDC. FTII. 

UNIT-WISE COURSE OUTCOMES: 
At the end of the course students will be able to0: 

CO1: Comment on the history of the film language 
CO2: Distinguish among various film movements occurred in the world 

CO3: Debate on the multiple film theories 
C04: Review spectatorship, visual pleasure and semiotics of cinema 
COS: Criticize the works of various film directors in the world. 

READINGS: 
1. Mast, Gerald. Film Theory and Criticism: Introductory Readings. 1974 

2. Metz, Christian. Film Language. 1974 
3. Bazin, Andre. What is Cinema. 1967. 

4. Kracauer, Siegfried. Theory of Film. 1960 

5. Metz, Christian. The imaginary signifier. 1977. 
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Bhavan 
BHAVAN'S VIVEKANANDA COLLEGE 

OF SCIENCE, HUMANITIES AND COMMERCE 

SAINIKPURI, SECUNDERABAD-500 094 
(Accredited with A grade by NAAC) 

Autonomous College 

Department of Mass Communication 

PROGRAM NAME: Bachelor of Arts (Mass Communication, Economics and Political Science) 

COURSE NAME: MEDIA LITERACY 

COURSE CODE: MC693B 
YEAR/SEMESTER: III/VI 

HPW: 4 

COURSE TYPE: DSE 
NO. OF CREDITS: 4 

COURSE OBJECTIVE: To understand the definition, characteristics and various approaches 
to Media Literacy 

UNIT-WISE COURSE OBJECTIVES: 

Cobl: To define the concept of Media literacy, media and audience. 

Cob2: To examine the methods used to attract audience 

Cob3: To comment on the various levels of understanding the media content 

Cob4: To compose content in creating awareness among audience 

Cob5: To criticize the media messages that are fake 

Unit 1 
Media and society. Introduction to Media Literacy. Understanding media. Media and audience. Types of 
media literacy. Media and audience. Language in media. Mis-information. Dis-information. Deep Fake. 
Media agencies and syndicates. 

Unit 2 
The Five Key Concepts to Media Literacy -producers of media content- techniques used to attract the 
attention of audience. Individual differences in understanding the messages. The lifestyles, values or 

points of view included or omitted from, the message. Applying Bloom's Taxonomy to Media Analysis -

the 6 different levels of Bloom's Taxonomy. 

Unit 3 

Content; Understanding Media Content and Its Uses-Understanding the News, Media and Information 
Ethics; Representation in Media. 
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Unit 4 

Creating Media Commercials. Elements of a commercial. Camera Shots and Angles Conveying 

Meaning. Digital Editing and Computer Retouching 

Unit 5 
Critical understanding of the media. Media and economics. Media and hegenmony. Media and psycho 

analysis. Content analysis. Film criticism. Semiotics. 

UNIT-WISE COURSE OUTCOMES: 

After finishing the course, the students will be able to 

COl: Interpret the audience behaviour towards different media messages. 

CO2: Assess the key concepts to media literacy. 

CO3: Reviewing the various representations that are made in Media. 

C04: Predict the media messages and decode them accordingly. 

CO5: Argue economies of the media. 

REFERENCES: 

1. Potter, W James, Introduction to Media Literacy, 2015 

2. Tyner, Kathleen, Media Literacy: New Agendas in Communication 

3. Mihailidis, Paul, De Abreu, Belinha S, Media Literacy Education in Action, 2013 

4. Hobbs, Renee, Digital and Media Literacy: Connecting culture and classroom, 2011. 

5. Pernisco, Nick, Practical Media Literacy: An essential guide to the critical thinking skills for 

our digital world, 2015 
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BHAVAN'S VIVEKANANDA COLLEGE 

OF SCIENCE, HUMANITIES AND COMMERCE 

SAINIKPURI, SECUNDERABAD-500 094 

(Accredited with A grade by NAAC) 

Autonomous College 

Department of Mass Communication 

PROGRAM NAME: Bachelor of Arts (Mass Communication, Economics and Political Science) 

cOURSE NAME: MEDIA LITERACY (PRACTICALS) 

COURSE CODE: MC693B P 
YEAR/SEMESTER: 111/VI 
COURSE TYPE: DSE 

HPW: 2 
NO. OF CREDITS: 1 

COURSE OBJECTIVE: To create awareness among the students about the advantage of media 

literacy. 

External Practicals: 25 Marks 
Identify 3 fake newS stories and decode them 

design a campaign that creates awareness about media literacy to people 
Viva 

Exam Duration 1Hour 
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BHAVAN'S VIVEKANANDA COLLEGE 

OF SCIENCE, HUMANITIES AND COMMERCE 
SAINIKPURI, SECUNDERABAD-500 094 

(Aceredited with A grade by NAAC) 
Autonomous College 

PROGRAM NAME: Bachelor of Arts 

COURSE NAME: RESEARCH PROJECT 

PAPER CODE: MC693 PR 

YEAR/SEMESTER: III/VI 

HPW: 4 

PAPER TYPE: PR 

NO. OF CREDITS: 4 

COURSE OBJECTIVE: To inculcate the idea of research among the students 

As part of the Project, every student should submita research project following the Research steps that 

include: 

1. ldentification of Research Problem 

Formulation of Hypothesis 

3. Objective of the Study 

4. Review of Literature 

2. 

5. Research Methodology 

6 Data Collections 

7. Data Interpretation 
8. Conclusion 

The students should submit 6000-8000 words of Research Project report at the end of the semester 
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BHAVAN'S VIVEKANANDA COLLEGE 

OF SCIENCE, HUMANITIES AND COMMERCE 

SAINIKPURI, SECUNDERABAD-500 094 
(Accredited with A grade by NAAC) 

Autonomous College 

PROGRAM NAME: Bachelor of Arts 

COURSE NAME: INTRODUCTION TO FILM STUDIES 

PAPER CODE: MC693 PR 

YEAR/SEMESTER: III/VI 

PPW:4 

PAPER TYPE: PR 

NO. OF CREDITS:4 

COURSE OBJECTIVE: To introduce film articulation skills to the students. 

Cobl: To analyze the studio and star system in Hollywood 

Cob2: To articulate the various cinema movements of the world 

Cob3: To direct a short film using various film techniques 

Cob4: To criticize and argue various film theories 

Cob5: To comment on various film director's work across the world. 

Unit-1: Brief History of Film 

Early history of cinema: Silent Cinema (1895-1930), The Rise of the studio system and star system in 

Hollywood. Evolution of classical Hollywood cinema. The dominant film paradigms. Film genres, history 

of documentary. Origin, growth and development of cinema in India. 

Unit-2: Cinema Movements 
Soviet Montage Cinema, German Expressionistic Cinema, Italian Neo-Realist Cinema, French New 

Wave Cinema, and Indian New Wave (Parallel/Art) Cinema. Film as art, film and society, film and 

development. 

Unit-3: Elements and Process of film Production 

Basic aspects of film language and elements of film. How camera produces meaning: shot, scene, 
sequence, shot sizes, composition and camera angles. Mise-en-scene: concept, significance and elements 

of mis-en-scene. Editing and Meaning, process of film production. 

Unit-4: Film Theories and Criticism 
Auteur theory, Realist film theory, ldeological film theory, feminist film theory, Psycho-analytical film 

theory, and Cognitive film theory. Types of film eriticisn, Reviews. Film magazines. 
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Unit-5: Prominent Film Directors 

16 

Major filmmakers of cinema- Akira Kurosawa, Ingmar Bergman, Bernardo Bertolucci, Alfred Hitchcock, 
Vittorio De Sica. Prominent Directors of Indian Cinema- Satyajit Ray, Ritwik Ghatak, Mrinal Sen, Adoor 

Gopalakrishnan, Shyam Benegal. Films Division, FTII, NFDC, Cinematograph Act and Film Festivals. 

UNIT-WISE COURSE OUTCOMES: 
Col: Review how film has changed over time as an industry. 
Co2: Demonstrate the pre-production, production and post-production film making process 

Co3: Debate how a film offers a set of social, political and cultural ideas. 
Co4: Categorize various elements in a film 

CoS: Quote various film theories while reading a film 

REFERENCES: 

1. Mast, Gerald. Film Theory and Criticism: Introductory Readings. 1974 
2. Metz, Christian. Film Language. 1974 
3. Bazin, Andre. What is Cinema. 1967. 
4. Kracauer, Siegfried. Theory of Film. 1960 
5. Metz. Christian. The imaginary signifier. 1977. 
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